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Customer
Unilever

Co-packer
Perdigão

Brand
Becel pro-activ

Category
UHT milk

Market
Brazil

Launch
March 2009

Format
combifitPremium 

1,000ml 
with combiSwift

Variety
UHT milk with 

phytosterol

New product for the Brazilian market
Since March 2009, Brazilian company Perdigão has 
been filling its Becel pro-activ brand functional milk from 
Unilever in SIG Combibloc carton packs. While Becel 
pro-activ margarine is already on sale, the UHT milk enriched 
with phytosterols is a fresh addition to the Brazilian market. 
The product is available in the elegant combifitPremium
1,000ml carton pack with the handy combiSwift screw cap.

Healthy products for a discerning target group
Phytosterols are plant sterols that function as structural 
components in the cell membrane of plants, much like 
cholesterol in the cell membrane of animals. They exist 
primarily in the fat-rich parts of plants and are found 
mainly in vegetable oils, nuts, seeds, grain products, fruit 
and vegetables. Plant sterols have been known for their 
cholesterol-lowering properties for over 50 years. Phyto-
sterols actively remove cholesterol from the body by partly 
blocking the absorption of cholesterol in the gut, resulting 
in a lowering of total and LDL (bad) cholesterol levels. 

Becel pro-activ prod ucts are at the forefront of the new 
trend for foods that have a beneficial effect on cardio-
vascular health. Targeted primarily at health-conscious 
consumers 35 years and older with moderate or high 
income, Unilever and Perdigão expect to reach both, 
people who already buy the Becel margarine as well as 
those who do not yet know the added-value prod ucts 
of the Becel brand. The product will be distributed in the 
whole country. A marketing campaign accompanies the 
launch of the new product with advertisements in TV, 
newspapers and magazines. 

Strategic partnership between Unilever and Perdigão
Founded in 1934, Perdigão is today one of Latin America’s 
leading food manufacturers. The company, with more than 
59,000 employees, exports its products to 110 countries. 
Perdigão, Batavo, Chester®, Perdix and Elegê are among 
the company’s best-known brands. Especially the Brazilian 
dairy market is huge and still growing – with a lot of 
opportunities for the food industry. In June 2007, Unilever 
and Perdigão established the joint venture UP Alimentos to 
produce and sell Unilever‘s Becel and Becel pro-activ prod-
ucts in Brazil. One of the objectives was to expand the 
pro-activ portfolio in order to offer a product that reduces 
the absorption of cholesterol. 

Unilever and Perdigão launch added-value dairy product in combifitPremium

Becel pro-activ for a healthier life
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